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WHO IS THE GENERATION Z7?
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ADJUST TO SHIFTS IN TRUST
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INFLUENCERS

TV COMMERCIALS
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FRE-ROLL VIDED ADS

SPONSORED ARTICLES OR POSTS
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BANMER ADS OM WEBSITE OR APP
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AGen Z trusts social media influencers more than traditional celebrities

Source: Full Screen Media



Millennials vs. Generation Z

Millennials

Tech-savvy
Transparent
Slacktivists
Multicultural

Tolerant of others
Communicate with text
Share things
Now-focused
Optimists

Want to be discovered
Team-orientated

Generation Z

Tech-innate

Protective (e.g. geo-location off)
Active volunteers

Mixed race and gender
Accepting of others
Communicate with images (e.g. emojis)
Make things

Future-focused

Realists

Want to work for their success
Collective-conscious



CELEBRITIES VS INFLUENCERS

Influencers

A Social media user that established
prominence in a specific industry
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Celebrities

AMovie stars, television personalities,
music artistsetc

conggad fekey galogugryou Tube vide
Gained influencendirectly through their presence Gained influencelirectlyby creating content
In popular media. Caters &ntertainment for a niche audience. Catersitterest
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USE SOCIAL MEDIA INFLUENCERS

So who should brands use to sell to Generation Z?

The Case For Celebrities The Case For Influencers

1. More recognizable 1. They are more relatablg¢hey are
2. Reach extends to multiple everyday consumers like the
demographics audience

3. Able to provide high levels of 2. Can incorporate your product
exposure directly into the content they are

creating

3. Has very specific follower
demographics over which they have
huge influenceEgb bl e [/ KA
followers are all interested in make
up

4. Less expensive than celebrities



ENGAGE THEM THROUGH TECHNOLOGY

1) For GeRrZs shopping is aocialexperience. Ensure4store connectivity

2) Consider no#raditional payments

3) 9y O2dzNy 3S &aKFENAYy3I OGAl &a20Alf YSRAIFI® hFTFS
page

4) Connect with them on social media. Respond to comments. (Appear to) listen to suggestio




HAVE DISTINCT STORES

A GenZsare visual. An appealing store makes them want to visit

A GenZslove to share online, especially photographs, especially pretty ones. Generate publicity for your
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