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WHO IS THE GENERATION Z?

ÅBorn from mid-1990s to mid-

2000s. 

ÅDigital:

ÅCƛǊǎǘ ƎŜƴŜǊŀǘƛƻƴ ǘƘŀǘ άǎǘŀǊǘŜŘ ƭƻƻƪƛƴƎ 

ŀǘ ǎŎǊŜŜƴǎ ƳƻǊŜ ǘƘŀƴ ŦŀŎŜǎέ

ÅProposed names: iGeneration,Gen 

Tech,Gen Wii,Net Gen,Digital 

Natives, andPlurals.

ÅSocial 

ÅConnected 

Source: McCrindle



ADJUST TO SHIFTS IN TRUST

ÅGen Z trusts social media influencers more than traditional celebrities 

Source: Full Screen Media





CELEBRITIES VS INFLUENCERS
Influencers

ÅSocial media user that established 
prominence in a specific industry

International Examples

Brad Pitt: movie star PewDiePie: creates funny gaming YouTube videos

Myanmar Examples

EindraKyawZin: movie star Nay Chi Oo:beautyand makeup blogger

Celebrities

ÅMovie stars, television personalities, 
music artists, etc

Gained influence indirectly through their presence 
in popular media. Caters to entertainment

Gained influence directlyby creating content 
for a niche audience. Caters to interest



USE SOCIAL MEDIA INFLUENCERS

The Case For Celebrities

1. More recognizable

2. Reach extends to multiple 
demographics

3. Able to provide high levels of 
exposure

The Case For Influencers

1. They are more relatable- they are 
everyday consumers like the 
audience

2. Can incorporate your product 
directly into the content they are 
creating

3. Has very specific follower 
demographics over which they have 
huge influence. EgΦ bŀȅ /ƘƛΩǎ 
followers are all interested in make-
up

4. Less expensive than celebrities

So who should brands use to sell to Generation Z?



ENGAGE THEM THROUGH TECHNOLOGY

1) For Gen-Zs, shopping is a socialexperience. Ensure in-store connectivity

2) Consider non-traditional payments

3) 9ƴŎƻǳǊŀƎŜ ǎƘŀǊƛƴƎ Ǿƛŀ ǎƻŎƛŀƭ ƳŜŘƛŀΦ hŦŦŜǊ ǇǊƻƳƻǘƛƻƴǎ ŀƴŘ ŘƛǎŎƻǳƴǘǎ ŦƻǊ ǎƘŀǊƛƴƎ ȅƻǳǊ ǇǊƻŘǳŎǘΩǎ 
page

4) Connect with them on social media. Respond to comments. (Appear to) listen to suggestions



HAVE DISTINCT STORES
ÅGen-Zsare visual. An appealing store makes them want to visit

ÅGen-Zslove to share online, especially photographs, especially pretty ones. Generate publicity for your store 
ōȅ ƘŀǾƛƴƎ ōŜŀǳǘƛŦǳƭ ŘŜŎƻǊŀǘƛƻƴǎΦ 5ƻŜǎƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ ƘŀǾŜ ǘƻ ōŜ ŜȄǇŜƴǎƛǾŜΣ Ƨǳǎǘ distinct

Sofaer& Co.

Restaurant

Yangon

Strand Hotel

Hotel

Yangon

Fashion Buffet

Fashion Store

Yangon


